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THE ROADMAP TO ARTIFICIAL INTELLIGENCE

And where are we?

Prescriptive

Optimization

How can we achieve the best outcome
including the effects of variability?

E How can we dachieve the best outcome?

..................... .h Descriptive
: Query/drill down

Predictive ...................

Predictive Modeling
What will happe
Forecasting
What if these tre

Simulation What exactly is the problem?
What could happen....: hoc reporting
Alerts any, how often, where?

ing
What happened?

What actions are needed?
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THE NEXT GENERATION OF INSURANCE
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There is significant scope for process simplification, automation, standardization and
innovation
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WE ALL STAND AT THE INTERSECTION OF
INSURANCE, TECH, HEALTH AND WELLBEING

Insurance product Services
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Technology Enabling




ACCESSIBILITY TO DATA AND CAPABILITY OF
USING DATA CREATES THE NEXT GEN OF UW
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Treatment Recovery Home Care
PROACTIVE

‘Lifestyle Maintenance’

REACTIVE
‘Disease Management’




Al IN INSURANCE



Area of impact

The future of
Underwriting
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Key area of impact

The future of

Data and value
added services

Basic
Demographics

. Age

* Insurance purchasing

* Social Media Usage

e Marital status

. Gender * Number of Children

¢ Benefit amount
* Where you live

* Education * Car ownership

* Occupation

¢ Previous claims

history

* Assets
» Salary

* House price

Socio-
Economic

* Driving Behaviour

» Care provider

* Avocations

Behavioural

* Credit Behaviour
* Personality
* Well-being

e Stress

* Investment choices

* Smoker Status
» Sleep
* Activity
* Diet

Health and
Biometrics

* Disease history
* Family History
* Prescription History

* Heart Rate /| HRV [ etc.

* Genetic Data



Al IN INSURANCE

Key area of impact

The future of
Insurance
Products

[Xperience]

What it could look like for life and health insurers
Lifestyle-based insurance
T Premiems based on iestyle




Key area of impact
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Key area of impact




From product development to experience design

Start with the problem, not with the “Al”’ solution
Identify a concrete business problem and than consider Al as a possible solution

Problem identification should be in the direction of operational efficiency and effectiveness
and on what decisions are made without the effective use of data

Augment Your company’s Intelligent

Benefit from high absorption of cognitive drudgery (e.g. turning the growing amount of
traditional and non-traditional data points into actionable insights), and sharing that in an
actionable format

Calculate complex quantitative and qualitative models
Free up time to focus on the actions on the insights



RGAX ACTIVELY SCOUTS FOR TECHNOLOGY AND
INNOVATIONS IN THE INSURANCE ECOSYSTEM

Overview of RGA‘s Innovation Hub

Policy Consumer

Development 05ales/Agent Marketing D|str|but|on05Jnderwr|t|ng0 lssue Engagementg Claims
[ st ) A P EXA (C'LINKAGE SETSURANCE L )GI@ EE TAI @evel’plans ﬂ§:&!?:l:
- MY LIFE COVERED e covered dlrecvg_!!fg AljkA NSURED Kraydel

ethos A Deninr & @
® leaplife yu|iife TrueRisk® Life -
rgility -

=" Fabric

E

16







TRANSFORMING LIVES. TOGETHER.

Rachel Wang
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